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CATEGORY SKILL SET REF. TASK ITEM 

 4.3 Engagement, Lead 
Generation and 
Sales 

4.3.1 Outline good practice in social media marketing 
like: timely and appropriate response to 
comments/complaints, take certain enquiries 
offline. 

  4.3.2 Set up notifications on a social media profile to 
alert when the profile has been mentioned or a 
comment has been added to the profile. 

  4.3.3 Understand the term call to action and identify 
common examples like: get a quote, sign up, buy 
now, download app. Recognise its importance in 
generating leads through social media platforms. 

5 Online Marketing and 
Advertising 

5.1 Online Advertising 5.1.1 Identify some common examples of search engine 
marketing (SEM) platforms. 

  5.1.2 Identify some common examples of online 
advertising platforms. 

  5.1.3 Understand different types of online 
advertisement like: floating, pop-up, video, image, 
banner, text. 

  5.1.4 Understand the term sponsored post. Recognise 
its importance in increasing interaction and 
engagement on social media. 

 5.2 E-Mail Marketing 5.2.1 Identify some common examples of e-mail 
marketing platforms. 

  5.2.2 Create an account in an e-mail marketing 
application. 

  5.2.3 Create, edit, delete a contact list in an e-mail 
marketing application. 

  5.2.4 Create a campaign, select a template in an e-mail 
marketing application. 

  5.2.5 Send, schedule an email in an e-mail marketing 
application. 

  5.2.6 Understand the terms opt-in, opt-out. 

 5.3 Mobile Marketing 5.3.1 Outline some reasons to use mobile marketing 
like: access to more customers, targeting 
customers based on location. 

  5.3.2 Understand the term mobile application. 
Understand how mobile applications can be used 
like: promoting a business/service, offering 
services, generating sales. 

  5.3.3 Outline some considerations for a mobile 
marketing campaign like: creating a mobile-
friendly website, tailoring keywords for mobile, 
tailor your ads for mobile. 




